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ABSTRACT , 

Consumer education course objectives, content 
analysis^^ supporting ob jectives, and content generalizations^^are 
presented in th^ifi teachier • s gui^e for Consumer Education } and 2 fqr 
the San Diego Unified School District/ Course objectives are ?iimed at 
several areas of consumer and famiTy studies: consumer education, 
cultural awareness, human potential (including sex stereotyping) , and 
career education, A grid is^^ncluded to summarize and show quickly 
how each course objective relates to these four emphases. A coursey ' 
rationale, description, objectives,"^ and goals are given for Consumer 
Edji^ation 1 and 2- Areas studied Ufider content analysis include: life 
stj2%s; decision making — consumer behavior; consumer in theJfeconomy; 
rights and responsibilities; money management; savings; borrowing; 
buying (food mar ketplace, clothing, transportation, housing and home 
furnishings) ; environment; and employment and employability. 
Suggested time sequences ar^ also listed* These same areas are then 
considered from the standpoint of objectives and accompanying con tent 
(generalizations^ -fCT-l^^ 
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Cul" r i < ij lum rruj.fpr' i . j I in^hhis (publication represents a further stop in tho 
. , - ■ ■ ■ V \ 

< Jin^) I ruj -p r o(.o!.s oi ci'jr^r- 1 <:u I urn developrnont in tho Cc^nsumer \^nd Fcjmijy StudicTj 
pr r}r)r ,irTi of S,in. IJicvjo Unified School District. 



Curriculum (tovo I c)[>men t undertoken by the district in the enrly ^970's focused 



■J 



('^n meotin(j the dornofK.]'; of P^jrt- F, Consumer and Homemcjki nq ' Fdur jY ion sectipn of 
I ho Voc<3j:i oricj I F.ducnfion Amendments of 1968. Curricula were dosi qned by tcichcc 
Jo cidcJ o cori:^umer . focus to courses with special cons i derat i on . • ) i ven to t 
(^ontr-i■bu^i(^ns of ottinic groups and to oconom i ca I I y " dep rosscd oroas. Studonfs, . 
paronir,, < idm i n i s 1 rs a nd consumer-homemak i ncj advisory comrfiitt^es con t r i b4jt ed > . 
suggestions and evaluations during the deve I opnhen t- and use sta«e/bf curriculum 
in clothing and textiles, foods and nutrition, ch i I d ^devai c^fb^^;,' consumer- 
education, fami ly studies and housing. ^ ^ - ~ 

Emerqinq student and societal concerns plus new program 'p-rTdr- i t i es frx:>m the I 97€> 

■ . ^ ■ i- , ■ 1 ■ 

Vocational Educa-^ion Act provided the impetus f or ' rev i s i on , o f these curriculum ' 

I ' 

m<) ter i a I s . , ' - . 

Subpart ^5 of the 1976 Vocational '^ucation Act defines consumer and hom'emaking 
education as an instructional program designed to prepare individuals for the 
occupation of homemaking and to meet the chajlenges of daily, living. The program 
omcomp/jsses consumer education, foods and nutfjtion, family relationships and 
parenthood education,, chi Id development and. qu i dance , ^,hous i ng( and home 
management (including resource management) and clothing ar^ij>>;ffext i I es . 

Tho tramework for^=*^onsumer educatnarr developed by the Bureau ot Homemakinc] 
Fducation, State Department of , Educa t i qc> under the I NC I NCE. p roj ect ( I nno va t i v:- 
CurricuJ.j fn Consumer Education) was adopted as a- district -framework lor 
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consumer educatYon in (975. Concepts in this framework c^ro orc)0ni;^O(i .jroufKl 
the consumer, the consumer In the marketplace and tho consumer in the c:ofTi- 
muni+y. 

Air cour5es offered by Consumer and Family Studies departments focus on con- 
sumer concerns - 20% of course objectives are designated for this. Consumer^ 
Education !■ & 2 represents the course that directly addresses the total 
concef^-^s of the framework. Curriculum materials for the course were inittally 
developed by Colleen Steck in 1971-72. Karen" Crow, in the summer of 1977, re- 
viewed the course for its relationship to the INCINCE framework and for its 
relevancy to Subpart 5, student needs and current and projected societal 
concerns. The materia) was further developed and edited by Dr. Joan Martin, 
project advisor and editor. ^ 

Focus of the revision centered upon reorganizing the objectives according to 
the INCINCE framework, checking for sex bias and adding objectives related to 
cultural awareness, handicapped individuals; environmental i ssues^, and career 
development. The cu rr i cu I um /nate r i a I s from the Bureau of Homemaking Education 
Curriculum Design for Consumer Education and Maxi mi z i ng Human Potential served 
as references for the curriculum reviewers. 

The formatof the Consumer Education curriculum material differs somewhat from 
previous district publications In Consumer and Family ^'tudies. To facilitate 
use by teachers and student-s i n^p I anrVi ng, managing and interpreting the course 
"the traditional teach i ng- I ea rn i ng sequence publication has been divided into 
two parts. This publication — Course object i ves ,^ Content Analysis, Supporting 
Objectives and Generalizations — represents the first pariV<;>^ ti^e total curricT 
culum revision. The publication includes the major course objectives, a 



/ 

caniv.nt <ino I y c. i *. defailinq the subject rrk")ffor~ iriiioroni in 1 [u)*^w) cjl) j I i vty . , .inij 
so I oc IO(J sijp()<>r~ t j iiq ob jrc t i vos and con tonl (|onor\j I i /,H i ofr. fl(^v<H opud f r <.)ffi Hn^ 
.incHy/.is of fho course objoc: I i vos/con I orri . Uio objoclivo', .h~< ^ -d()S i (]niu! foi u*.<' 

n one or <i two semester- courGG. loc}chers doin(] o two (c^ur^-.*^ '..iHjU(MV will 
need to odnpt the level of the course objectives so tho soc:()n(l semes t(jr~ stu- 
dents .ire working at o higher competency level. These tecjcliors m.iy jl-so fhoose 
to divide the topics over the two semester [^eriod.,^, 

The c>bjectivos are coded to the major emphases (^f t fie Consumer and lamily Studies 
pr~ogram in tlic district Consumer ecJucat i on jLCH, Cu-ltural awareness LCA], 
Human potential (including sex stereoty p f ng and bias emphasis LhP'] and Career 
education CCE^. A grid is inoJuded to summarize and show quickly hc^w each 
course objective relates to these tour emphases . 

The second stage of the revision will incorporate the objectives and general- 
izations with, new and revised teaching strategies and sup[:)ort mater "i a 1^ f or~ 
the learning experience section of tho Teach i ng-Learn i n{j Sequence in Consumer^ 
Education. evaluation items and FHA/HERO suggested activities will also be 
added . 

Teachers are encouraged to use the new publication with the existing Tnachi-nq- 
Learning Sequence in Consumer Education until the second st^Kie is published. 
For the rpost r'^^rt, the m(3in points of the ^^onlent analysis cor fes[K)rid tw the 
J u flits or areas identified fn the ex i 1 1 nq r^uide. loarnir^:j cxpor iences can 1^^-' 
selected that .jro consistent with th^' revised r)b ject i vc^ . ie(K.:h(jrs iriay <.i I so 
request additional learning experiences from the Computer Retf ieval System. 

Project Advisors 
\ AIna Summerfelt * 




Jane Ste i n 

Joan Mart i n , ed i tor 
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i-'A( K 'NAI I 

** I t i'. tfM> ' )< M I (>f ( un-turiKM (^duc'ti t i on to fio'lf^ i rui I v i diiij h. im^M<w(^ th<Mf r^'lt^ 
.r. .illoi jtors i)f r i".on f (. .irii) .r. |)n r h.i'^or • . -( c ur . tirTUM • . of tfi(^ worhj'', [wo- 
• )u'. t ' . - - t ' > hf ' I [I > h> 'ni jt h i ( »vi^ .1 • j I i ■ . t y i rii ) I i t ■ . 1 y 1 Mm t i •> In [i.i r riK )rjy with 
Mil' w( M lei, < V »n , ijfDo [ ' , fnu', I t. :i )rTt[) r < * mhI Mio n I t ( u n. i I i V( " ► , 1 v- 1 i I < 1 1> f » ; to tf)tjrTi, 
wfui I . fi< ) i ( ( , r!K !. n 1 , w[ I, I t \ ( ■( )rr .oc] ii(MK « ^ . of I tuM r .it t i orr . will t)o- - no t ( »n I y 
in [M'f".'>n.jl toffii'. Imj I .iImj in hMnr. i)i \ hi) c \ U'a \ i»fi iiw l.irtfM world '.or icMy'* 

( n . 

''•rv.nrnor (ilutolion I \ '/ j-, clus i'« j nj;?d to '.McJdt.*nt^ (^xploro th(,' (ttw^! I ( j[)rTUM! t 

'd v.jjijo-., f o- )ii r < O', , 11 ',tyU^', cjruj -I I lo^ i n t o r r^t j M 1 1 i or j , f 1 i ^. byfw».?on c < .n'.YJmp- 
t i on p.jll»Mfi\, Itio onvironmcmf .inU ffio [)ijbli(. wf.'lf<ir"o. 



^-'ofr .urru,' r fdut.ition ! is ,in i n < . t f i jo t" i on. j I prc^v^r.^m do^-^itjned to ht'l'p" individudls 
ofid f irniji...". irrij.rovL* fiomo un v i r"ormi(.)n t .i^d ttio quality of [lor'Sv.f il jnd r im i 1 y 
jito. Tho [woi^r-.^m cnc orr\y> , \^\i,o\, rnc3n."j(|omon t Of finance., recoLjrco:> .irpj '.jorvicev, 
.ind sixjcifiu '.t-udio'> in how to t)Ljy besi" in the vnrious c t aGS i f i <:a t i oris 'o f 
■i<:(';d-"s n:),)i^n d)j"(.'ch is fur I h' ■ sfudont t c") become a more inform^^^j coni^umer 

^on->ur^ie: 'M'ior, / i jn in-d^^f. fh study of ,j brcj.jdor scope than Con.ojmer 

t d J. .0 j. -s I . 
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il^, Wil Ml., "For tj^wOt J" , f u r" r i i, u lj_Lna^Po'> i f jn toi CAui'-.uriict I > I i i I i . --i 
[^"'t .'.nu-'U \ : Obp.J-f Inent i jf I ducal ion, - lO"/-!. , • 
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A p r(MJe tor m i f)tul numb^u of "#fu(hn)t*. will domonwtrMt<> .iIm I i fy N*. 

I . An.i I y T O 1 «i M on h i t^^ f wo*ui v.i I U(^*. , t:u I t u r .H , '.o< i , i I , wnl m( t ^rn jm i - 

f .1^- t Of ^ . J n tj f ho u *;>("» (""f ro'^ou r'c.t^' . in r f o , i t i j , i df »■ , i f i m) p i t 1 1 » r n c > t I i ii i i . 

/\ Apply the doc isj<>n rtinktnci [)rot^(^S'. t(> st^lo^ t^'d rtur.urnfM t^^.jtod pf.)h*'!fri. 
«Hi d i ue^ . J 

5. r" i t)o tho ^c^lo ronsumfu s I ny in f f v AiTuwi(,in { •( i itk ini i - ^.y,l<Mn. 

4 . An<H y / (? t ho rTH»ii n i nq f .in d fho i rui i v i cj 1 1 ' s f osporr , i t> i I i t i < " , i f i V' > I v« ■ i j 
in i m[) ! c^mon t i n<i t^if> four cons umo r f i cjh t ■ . : f \ f ( )ti t fo ' 3 f < • t y , f 1 < )f i t t < 
ho infcM~mod; f^iqht fo bv tK\3rd^<ind tho Hicjfit \() rho(j'.o. 

^. Interpret f 1 n^^nc i rj I ob I i t^ii ons nt v.iricMi'. t<ujt,". ot Mk • tiniily lif^- 

cyrlej» L)*^volop cj monoV mon.K]omor» t [)l()n [j^isod upon [^roj<M j*-,] r ( ^' .our ^ < • . , 
i noomc and no(Hj . 

6. Select appropriate savings, investment and Insurancf^ [)f <"K]fMrTr. . 

7. Examine consufDer use, sources-, forms and conts of cr(!dif. 

B. Describe the relationship between consumer decisions and fo(3d fa- 
food production and processing^ food costs and shopping] (nMrti-<">. 

9. Formulate criteria for the selection /.md care of clothirvj. 

10. Select a new or used car based upon onv i ronmonta 1 , porsonai, fininci j| 
and oper^atinij and maintenance criteria. 

11. Describe factors to consider in solectinq h("iustn'] and homo f urr^ i '.h 1 n .j, . 

12. Analyze effects of American cons'jmpt I on patterns on the COTmuni ty , 
the environment, the economy and jther nati^vis. 

15. Examine steps involved in careQr planning and fi^i!inq »;'mp I oymi^ n t . ^ 
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/-' 7.* I Purpose of credit ^ ¥^ 

' > ^'7.2 * FoVms and sourceg^of credit.. 
. ^ . •:7.2 r Sources '. * • , ^ 

^^'W.* 7.22 Credit terfBin*^)gy ^ 
'7.23 Forms of, <red^||j| < 
• , * ' .7'. 3 Cre.d i't ^ costs " > " ' - * 

. . ■ ,^ "7.-4 Credit rat fng . ^' J • " t ' ■ ^ 

7.5 Credit transact i orvs ' . . 

. • / 7.5) Contracts. , • 
7.52 Regulating agencies 
-7.6 Misuse of credit' ^ ^ ^ 

^ ^ 7.61 - Consequences 

* 7^62 Sources of help ' . 

' 8.0 Consumer' Buy i ng : Food Marketp'lace 

8.1 Food facts^-^ 

8.11 Food selection guideli^nes , 
8. I I I Basi c four- 
' 8. I I 2 Food exchange list 
' 8.12 Food additives 

8.13 Food fads and fajlacies 

8.131 Examp I es 

8.132 Impact on health/money 
8 . I 33 Ways to recogn i ze 

8 . I 34 Protect i on agenci es 

8.2 Spending for food 

8.21 -Values and life styles 

8.22 Relationship to total spending plan 
■ 8 . 22 I Var i ous 1 ncome I eve I s 

8.222 Government programs 
8^23 Factors affecting food costs 
^ 8.231 Types of stores 

8 .232 Process i^g, packag i ng, market 

8. 233 Conven i enW-'f oods 

8.3 Shopping management skills 

8.31 Standards of quality 
- 8.311 Grade^s 

8.312 I nspect i on * 

8.32 Labels 

8.321 Basic rjequ i regents 

8.322 Nutri tiona I 
'8.33 Shopping aids 

8.331 Unit pricing 

8.332 Open dating and pul^ dates 

8 . 333 Coupons 

. 8 .334 Market I ists 

8.34 . Se I I ing practices 

8.35 *Reduci-ng food costs ^ - 
. 8 . 35 I Storage 

. ' • 8". 352 Shopping hints 



9.0 ddTTsJmer B 



9. I 




9.2 



9.3 



Clothiff^ 



C I oth i ng^d^c i sjons 
9.11 ,Soc i o-psycho I og i Cc 
9. 12 Factork affect I ng^ 
9.,J^ Resourced 
^uyh\^ gu i de I I 
. 9.21^ ' Types of storey 
9.22 Qua I ity/cost 

9.24 Payment methods 
9.2^ Fads, fashion, styles 

9.25 I nforrnation a I ds 
CI othj ng' care ^ 

9.31 Laundry procedures 

9.32 Stain removal 
^.3^ Dry cleaning 



10.0 Consumen Buying:. Transportation 



r 

10.2 



i ssues 



10.3 



[ I .0 



Public or personal 
I 0 . M Env i ronmenta I , energy 
fO.I2 Public transportation 
10.13 Personal finances 
Factors in buying "new or used cars 
10.21 'Operating costs ' / 
/I0.22 Depreciation I 

10.23 Tests before purchase "--"^ 

10.24 Selecting a dealer 

10.25 Warranties and guaranties 
Fi nanci ng a car 

10.31 Comparisons of credit sources 

10.32 Cost of credit contract 

Housing and .Hcn^e Furnish 



Consume!^ Buy i ng 



I I . I Va I ues i n hous i ng 
11.2 Consumer decisions , ^ 
I I -2 I Location 
^ 11.22 Type 

^ II .23 Qua! i ty 
, l-t.24 Rent/buy 
I I . 3 F i nanc i ng 

I 1.4 Publ Ic pol icy ^ 
M.5 Housing trends ^ 
11.6 Household equipment 

I I .6 i Essent i a I 

11.62 ^election, use, care 
i 1 .7 Home furnishings 

11.71 Bas i c needs 

I I .72 Select i on features 



12.0 GQnsuflil^ a^ici!^^ Environment 



12. J Consumpti.on patterns 

\2.\\ Environmental impact ' ^ 

^ / 12.12, Economic and i nterdpfjendence aspect 

A'* IZ.I3 Personal values 
• . 12.2' Water use 

12.21 Consumpticin patterns 
\2^."Z2 Ways to rejduce 

12.3 Energy i>se "--^ h 
12.31 Sources \^ " ^' 
I42.32 Consumption patterns 
12.33 Ways to reduce use ^ 

12.4 Food use ' \ 

12.41 I nterdo^ndence of food supply 

12.42 Eati ng habit,s 
I 2.43 Food waste 

* 12.44 Ways to reduce 

12.45 Air, noise, visual pol lution 
12^1 IdentI f icatlon 
12^:452 Individual and group action 

13.0 Employment and Emp I oyab i I i ty 

13.1 Va 1 ue of work 

13.2 Occupational choice 

13.21 Career planning 

13.22 Personal qualities 

13.23 Job opportunities 
I 3.24 Trai ni ng " 

13.3 Finding employment 

13.31 Laws relating to employment 

13.32 Work credentials 

13.33 Commun icatiG^n skll Is 
13.331 Resume 

.13.332 Letters of application. 
1 3.333 Persona I i nterviews 

13.4 Careers in personal and family economics 
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fSuggested time sequence 



- I .0 LJ fe Sty I e 

2.0 » Decision Making • ' 

■ \ ' . 

3".0 , Economi c System ^ 

4.0 ^Cori^mer Rights and Responsibilities 

5.0 Money Management 

< 6.0 Consumer Savings 

7 .0 Consumer Borrow i ng 

8,0 Consumer Buying: Food 

9,0 Consumer Buying: Clothing 

10.0 Consumer Buying: Transportation 

I I .0 Consumer Buying: Housing & Home Furnishing 

12.0 Consumer and Environment ^ 

13.0 Career Decisions 



1 week 

2 weeks 

1 'week 

2 weeks 
I I /2 weeks 

1 week 

I I /2 weeks 

2 weeks 
I weeks 
1 week 

1 week 

2 weeks 
I week 
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- CONSUMER EDUPATION 

COURSE OBJECTIVES, SELECTED SUPPORTING OBJECTIVES AND 
COf^lTENT GENERALIZATIONS ^ 



Ana-lyze the relationship between values", cultural, social and economic 
factors and the use of resources in creating a desired pattern of living, 



OBJECTIVES 



\ 



CONTENT GENERALIZATION 



I.I Distinguish between facts, 
values and standards. 

Cc, HPD 



Distinguish between per- 
sonal, fami ly and social 
values. Cc, HPj 



Facts are true statements of things 
as they really are* Values are an 
idea or concept of the desirable 
that give direction to life. Stan- - 
dards are a criterion or set of 
criteria used as a base of compar- 
ison. • ■ " * 

Social values represent the col- 
I ect i ve va I ues he f d by a g i ven 
culture or subculture. 
Family values are the accepted 
va I ues wh i ch d i rect behav i ors I n 
interpersonal fami ly relationships. 
Personal values are the ideals which 
integrate the personality and make 
it predictable and whole. 



Describe the influence values 
have on shaping a lifestyle-. 



Li festy I es of 
rected by the 
act upon. 



i nd i vi dua I s 
va I ues they 



are di- 
ho I d and 



I .2 



Describe ways family customs, 
beliefs and traditions influence 
life styles of various cultural 
groups., [c, CAH 

Identify community conditions 
that can influence an individu- 
a^'s or'family's life style* 
Cc, CAJ 

Compare the values inherit in 
income use of selected indi- 
vr-dUals and families with vary- 
ing levels of income. j[C, CAH 



Cultural traditions, ethnic back- 
grounds, family beliefs and customs 
are ref I ected in various 11 vi ng 
patterms. 

The culture of the community — its 
va I ues , i nst i tut i^ons and customs 
are reflected in yarious living 
patterns . 



The manner in which income is earned 
^ and spent as we I I as the amount of 
i ncome i n f I ue'nces I i f e sty I es . 
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OBJECTIVES 



CONTENT » GENERA L I ZAT.rONS 



4 



1.3 Identify human -and .mate- 
i;ial resources which in- 
fluence consumer behavior, 



Criti-que se^cted re- 
source^ management prac- 
tices. [C, HPl] 



Suggest ways available re-^ 
sources can be substituted 
for I imited ones in shapi ig 
a I i fe-sty le. [C , HPH 

^Identify ways public ser- 
vices provided through 
taxes benefit people i n^ 
the community. [^CH 



Identify local community 
'resources available to 
residents in various sec- 
tions of San Diego. IIC,CA~] 

''Compare community services 
available to metropolitan 
San Di ego res i dents with 
those avai lable to subur- 
ban residents. CCAJ 



When one uses an ability,.jn attitude, 
knowledge or energy, 'human resources . 
are^used. " ' ^ 

Non human ■■ resources i nc I ude use of 
time, money, goods, property or 'com-.' 
muni+y resources. 

The abi I ity to perceive a-nd' manaqe 
resources and the availability of 
resources .Influence satisfaction 
and goal achievement. ^ 

Resources may be interchangeable. 
Different forms and combinations 
of resources can be used to achieve 
goa Is, 

Forms of taxes levied at the federal, 
state a/id local levels provide pub- 
lic services that cannot be provided 
effectively or economi ca I I y by the 
pr i vate sector . 

Creative use of commun i ty ^ resources 
and service can be used to enrich 
individuals and fami I ies: 

- recreat i on 

- health 

- transportation 

- employment 

- education 



Examine increased costs of 
commun ity facilitiesand 
service caused by vandalism 
and poor consumer use. CC] 

Identify public services 
provided by private and 
vo I unteer service organ-- 
i zations. CC , CAH 



^ Costs and benefits of commun i ty Ser- 
vices are shared by al I citizens. 

) 

Vo I u nteer serv i ce organ i zat i ons , 
civic, re I iqious, rultural, and 
professional groups suppfemant 
the services provided by pub I ic ^ 
agencies. They respond to specific 
needs of indivicjuals and q roups in 
the CQmmun i ty . ^ 



Ejff hn i c and cultural , J^5oc i a f i ons 
work on current 'r.ocial^ and oronorriic^ 
concerns of groups in the community. 
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OBJEOTVES 



CONTENT GENERAL I ZAT I QMS ^ 



Explore kinds of volunteer 
services open to youth and 
yoi!jng adults in the commu- 
nity. [C, CA, HP, CED 



Contributions of time, energy, ski I 
•^nd^onsumer goods by i nd i v i dua I s 
and families support commun i ty 
programs and servi ces . ^ 



Volunteer serviced offer the "chance 
to gain personal satisfaction, per- 
sonal competence and a sense of com- 
munity involvement. 



V 



2. Appj^y. the. decision making process to selected consumer re I ated* prob ! ems 
and^ 1 ssues. , ^ . . 



OBJ ECTI VES 



'^\\ Denx>nst rate, use of the in- 
cjtJiry' process by: 

- recognizing-^ prStslem 
and stating questions 
that guide inquiry 

and limit scope of re^ 
, search . • 

- considering tentative 
, solutions based upon 

hypotheses 

- clarifying terms and 
concepts 

- collecting data and 
evaluating data, sources 

- analyzing -^ata to test 
hypotheses and draw 
cone I us i on 

- applying conclusions to 
new situation. CC, HPH 

Dehncnstrate use of the va I - 
u i ng process by : 

- recognizing the value 
components 

- considering value reJ^ 
evant beha v i or 

- clarifying values ex- 
emp I i f i ed 

/ - hypothesizing about 
va I ue .sou rces 

- analyzing value a I ter- 
nat i ves 

" examining value pre- 
"Terences QC, HPU 

Demonstrate use of the 
•decision process by ; 

recoqnizinq a decision- 
p rob I em 

cons f der i nq a I ternat i ves 

- cl'^rifyinq alternatives 

- predicting consequenres 

- analyzing alternatives 

- orderinq a I terqat i ve^3 
EC, HP] % 



An 



CONTENT GENERALIZAT^O^JS • 
^ 



i nd i V i dua I ' ^ consumer behav ior ^i s 
characterized by^inquiry, valuing de- 
cision and cons4^m^r acttQi^. 



The^ifocess of inquiry enables 'the 
consumer to acquire skills for the 
continual processing of information. 

V >■ ' 



The valuing proc^ess facilitates a 
rational view of consumers' world 



and may be used consciously 
f I uence consumer decisions. 



to i n- 



The decision process brinqs tocjother 
the results of the inquiry process 
and the valuinq process. Mastery of 
the process enables oonGumcrs to 
cope with future ronsumer dr;r i s i r)ri s . 



4j 
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OBJ ECTI VE.S 



CONTENT <5ENERALI2ATIOrjS 



Demonstrate use of the 
consumer action proces^ 
by 



- recognizing issues 

- considering evidence 
and alternative ac- 
tions 

- c I a r 1 f y i nq consumer 
^ctions 

- organizing evidence 
and selecting actlo^n 

- i n i t i at i ng and eva 1 
uating actions [^C , Hf^H^ 



2.2 Locate examples depictx 
i ng i-nter re l-at i onsh i ps 
rjf decisions with past, 
present and future de~ 
c i 5 1 ons . [_C , hp] 



Diagram a central- 
^^atc I i te dec i s i on . 



Act i on 
essent 



upyD'n cohsumer decisions i 
a I to effect change. 



^^jhy one 



dec i s 

.V 



on 



s re I a ted to 



'^H^othe r decisions which were made 
I earl ier, and any one decision may 
have results that wi I 1 affect pre- 
sent and future decisions; — Example: 

- energy transformation of product 

A centra 1 -sate I i te dec i s i on \ s 
characteri zed by the presence of 
a significant, central choice plus 
a number of related dependent 
choices. 



Project possible effects 
of a chain decision. 



A chain decision is directly depen- 
dent upon the preceding choice and 
the chain can start or stop at any 
po i nt , 



Examine relationship be- 
tween use of resources and 
decision/action. CC, HPU 



Describe limitations of the 
decision making process. 

nc, hp: 



A decision involves ulj i ng resources 
in order to carry out the decision 
and the resources may be increased, 
dec reased or depleted in the p rocess . 

T^^e decision making process is 
a f f ected by ; 

- one;s capacity to do it 

- environmental 1 imitatjon^j 

- what one is willing to risk 

- amount of research into alternafivci 

- time benefit factor 

- attitudes and omOi ions 



Consumer T.ducat i on Curriculum Modules - A Spiral Process A[)proach. 
U. n. Government Printing Office. #1780-01284, 1974, 



EKLC 



3.0 Describe the role consumers p+ay in 
■ OBJECTIVES . J 



I K J 

the American economic system. 7 

* CONTENT'GENERALtZ'At.lONS ^-.^ 



... y- 1 



List bas i c char^cteri st f cs of 
the American economic system. 

5 



3.2 



3. 3 



Illustrate the circular flow 
of goods and services in the 
economy . 

cc: 

Identify factors which influ- 
ence the types and amounts of 
goods and services produced 
in our economy. 

Relate the consumer's role to 
the influence it has on pro- 
duct development and sales. 

CCD 

Trace production and marketing 
costs on se I ected consumer 
products. CC^ 

Descr i be major ro I e of gove rn- 
ment in providing consumer 
services. fC3 



The economic system of the U.S. '^y- 
mixed economy where the public sej^ror 
(government) a<icl the private set5tor , 
(business andl i ndust ry ) conduce 
econom i c act i y : t i es . 

' V / 

In a private enterprise system, cony 
IfUmer demand greatly influences what' - 
to prc^K^ce; the profit motif stimu- 
lates business activity and produc- 
tion, competition encourages effi- 
ciency; and the individuals are per- 
mitted to choose freely the ways 
they will apply their talent and 
savings to the production output of 
goods and services. 

The ecoNomy ^unct i ons ^*i n a circular 
f I ow of goods , services and money 
among consumers, business and govern- 
ment. 

The market is the basic institutional 
arrangement through which the p ro- 
duction and distribution of goods and 
serv i ces are determ i ned . 

The interaction of supply and demand 

is a determining factor in. the avai labi- 

I i ty ana prices of goods arvd services in 

the market. 

Production and marketing costs are 
p r i ma ry econom i c factors determ i n i ng 
the prices of goods and services. 

The goods and services provided by 
government are generally those such 
as police and fire protection, education 
certain health services, and highways 
that would be difficult or impossible 
for individual citizens or fhe pr ivate 
sector to p rov i de . 
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OBJECTIVES . 



Identify role of individuals 
in influencing governmental 
action. [_C3 



5^. 



CONTENT GENERAL 



To make intelligent and reasonable 
decisions on the role to be played by 
government i r^* the economy"^ the benefits 
and disadvantages of government action*- 



and spend i ng 
dm i ned / 



need to be -careful ly ex- 



Individual citizens, 
for spec i f i c can d i dates 
(determine what wi I ' bi provided 
government and for ./hom. 



their votes 
and programs 



^7 



Relate pubi ic :demand for addi- 
tional benefits' and services to 
the need for i ncreased taxes • 

[c] 



Public demand for additional benefits 
and services without corresponding 
tax increases can lead to government 
deficits and contribute to excess 've 
inflation. 



ERIC 



4.0 



Analyze the meafi i 'o f and the Individual's recponc^ i b i I i f i o . iriv<')l7': 
in ' mp I ement i nq ' .the four consumer rights: Right ^o '-'cifofy, right t' 
be I n^f ormed , - r i ghrt to^ be heard and the right to choose. 



4. 



OBJ^crrVj^ 



^1 dent i f y 
tices 
potent i a 
su?T>ers , 



f5roducts and prac- 
^h are harmf u I or 
I y harmf u 1 to con- 



Identify the major federal 
^ageTr^jes that protect and 
serve opnsumers. Cc]] 



Descri be consumer protec- 
tion services provided by 
state and local agencies. 
[C] 



CONTENT GfZNbfvAl.fZAT I ( )NS 



The consumer has the r ight to oxpect 
purchases to meet crtterla for -^^-ifet-y 



Govjernmentaj agencies establish ond 
enforce sfarfdards of safety for s[;eci 
f i c categor i OS of products . 

- Food and Drug Admi n i st rrjt i on 

- Federa I Trade Commi ss i on 

- Treasury Depa rtment 

- Environmental Protection Agency 

- Occupational Safety and Hea I tli 
Admi n i strat i on 

^ Of f i ce of Consumer Affairs ^ 

- Federal Energy Administration 

- Agri cu 1 ture Department 



State and local agencie: 
such as the fol lowing: 



i nc I uC'.^ 



Department of Consumer Affairs 
Depa rtment of Hea I th 
Bureau of Weights and Measure* 
Department of Licensing 
Bureau of Food and Drug 



Loca I : 



interpret .basic purposes 
of se I ectey I eg i s I at i on 
designed to protect the 
customer. CC] 

Select appropr i ate p rotec- 
tion legislation that appiios 
to specific products/or con- 
sumer problems related to 
safety . [C] 



SmG I I Claims Court 
CALPIRG 

Consumer Aid Centers 

County or City Attorney's Officc^^^ 



r 



Leg i s I at i on sped f i ca I I y dos i rjnocj 
for consumer [j rotoc t i on inclucJoo 
such acts: 

- Fair Pac;kaging and Libf^ling A< . I 

- Consumer Cr od i \ Pr o I f t i on Ar I 

- Textiles Fiboro Pr-rxJuct I n f or m. i li on 
Act 

- Federal Food ^ind Drug Cosmo 1 i c: Ao! 



C 
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V r {j I i lb f I i I y of Vc i r- i ous 



The c. on u rnu r ^ j ; . the • ! j t ^ ^ r' 
and rjccuf "it(.* i n rnhj r i on i '■, ^-"-j- i i 



Con J ufTiO' r ■ j n ■' ' ^ ^■ 
i>ou rcc'^ ^' .'^r.'..urTior 
'3 doo i ^ i on . 



u* o or" 'J ri J ■ ft' 



Idovitify courooTj f r-om which 
i n f orrrirj t i c^n .jbou t serv i ces 
o r 1 d [ > r ( ^ J I J o f may be obtained, 



Consumer I n^oriri^j r i on i s 'iVvj i I r-j b i e 
from public arid fjrivute tesfirxj 
age no I , p r ^jf ess i on.j I and ^ ri de 
a s soc i + i o n s arid rrit :i n u f a o t" u r r- 



Cxam[) I : 

- Pub I i USOA , rUA 

- P r J 7 t e : Better B u s i n. e s s u r o < i u , 
Cv j n s u mo r s Re search, in..., Co r i ^ u me r " 
Union, 



Identity rnefhods used to pro- 
m^.> t e s a I o^ of < j 'jo d and s e r - 



I oes . [.CH 



Ad ve rt i s i nrj , [) romot i ort , sa I es , buy i rv.j 
incen fives such as fr"^idin<^ S't«:r:ps and 
coupons and salesmanship at poinf of 
sale influence the i n f o r m.j t i o n v a i I a b < e 
to cus tome r s , 



Describe liow various sol ling 
metiiods affect business, con- 
sumers and the economy. []Cl| 

I den I i f y [)sy cho I 0(5 i ca I tcchn i - 
(jues j'sed in cidvertising to 
i n f 1 uen .e consume r i n f orrricjt i on 
and induce people to buy. 

CC] 



Advert isi'nq can bo analyzed t;/ detect 
its psycho 1 oq 1 ca i <j[jpeals, values, and 
its use of symbcjjs, co I c^r, jm^iqcry 
and I anq ua^ )e . 



f.x-"jmir^f; various types of 
Mdver f I sine) fhe lanrjua'je 
I o^" hn 1 (] I jrr.. used in eriofi . 



Consumers arx? [Mift^jr ^jble fo an.ilyz»j 
the information [jrovicied by advert i 
i n<] when fhere^ is knowledqe f?f v.jriou- 
'type'-, of .idv(~ir t i s i H'.j cHkJ ■ [u^ Irintju.nje 
cjppea 1 s used , 



I u'St" I rriOfl O) I 

i nst i I s t \ ( f)<j 
<'. (^n f or nu t y 
a s sc>< . lit i on 
i n f or ma I i vs' 



. utj' jo- . t i ve 
> U b I I n I i r 1 . I i 

i 
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1 jf',* • r 



a a* t tic ^ ' Of . n amf; r' va 1 ' jo ( ; * W a f ' j r a j ^ ■ , , n id a ' ■ ■ a ■ a 1 f 

a -.'.'i] \ n\ , j nd r j [J, j r an t a^^ . f o ' [ • r « ,rfi 1 ' » ;■ m 1 d < ■ ■ ■ -r;:; ■ • 

} i " ' i - { • "'o d n t a . \ ^■~] ■ \ \ } '\ \ / ' - i ( ■ ' ■ f N > o - ■ 1 n f ■ 



• fii' a a : [ , a ( 
T [ 1' 'y rn. : y [ jf ■ ^ >r [ , r ♦ . * > | r , r i fnp i i ^ 'd . 
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CONTENr GFNERAU NATIONS 



4 . ') 1 dcMi l i f y r lm'i( his 
becurnu v i c I i niL> u 
|)r\)C I i [_C>."] 



consumer'.; 
f raudu I on I 



Distirujuish between misuse of 
"'f)roduct dnd product failure. 

Exp lain approp r i ate procedures 
rey i s teri nc] consume^r di sat i s- 
fbction and (jriovances. CcU 



Consumer who are uri i n f(;r med , h<im[>er- 
ed in ! anquoqo skills, too t rusting 
or easily influenced are more likely 
to be V i ct i ms of consumer f rsjud . 

Consumer misuse, not product mal- 
function, is frequently the cause of 
consumer comp I a i nts . 

The consumer has the right to regis- 
ter' comp I a i nts and to the redress of 
gr i evances . 



Cons^umers exercise their right to be 
heard b"y^ commun i cat i ncj their needs, 
preferences and satisfactions as weJ 
as their grievances to business and 
gove rnment . 

Reporting complaints to the local 
business firm provides the most di- 
rect avenue of recourse "for consum- 
ers . 



Identify where the consumer 
'^^9^''" go for assistance when 
sellers fail to respond to 
reasoncjble demands and requests 



Report a grievance or problem, 
with necessary facts and data, 
to prpper sources in a logical, 
reasonable manner. CC] 



Consumer complaint centers of local 
news media, Befvter Business Bureau 
and public and private protection 
organizations assist cons umers with 
problems and advise on recourse aval I 
able. 

Consumers, protect their right of. re- 
dress by reporti ng i nstances of decep 
tion, fraudulent unfair practice or 
product failure to the proper author- 
ities. 



Explain functions of small 
claim courts . HC] 

4.4 Indicate ways consumers exer- 
cise their freedom of cho-ice 
in cc;nsumer decisions. []Cll 



The small claim courts handles civil 
cases involving small sums of money. 

The consumer has a right to choose 
among a variety of product's' and 
services at fair and competitive 
p r i ces . 

Consumers exercise choice by selocf- 
ing ()rocfi^ts and services which moot 
their needs and by cor^imun i ca f t ng 
their preferences to se I ler's arid 
p rod uce rs . 
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OBJECTIVES 



CONTENT GENERAL I /A I ION 



4,4 Identify factors that In- 
fluence the consumers' right 
to choose from among a variety 
of products and services at 
competlve and fair prices, 

' cc: 



Monopolies and othar an! i -compo [■ i I i ve 
pract Ices res-tr i ct consumer cfio i co 
by^ limiting the variety of pr oduc. Is 
and services available. 

"erta I n government regu I at ions , po I i ci es 
aH4 laws restrict freedom of choice in 
me public interest. 
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Inluiprot- fin^jncidl obligations at various stages of family life cycle. 
Dovolop <) money management plan based upcjn projected resources, income 
and needs. 



OUJrCTI VE5 



CONTENT GLNlif^AL IZATIONS 



Re I <i le"'^! eve I of ^ i ncome 
I'o per son.j I ab i I i M es , 
occup.j I i ona I se I ec-:t i ono 
and econom i c cond i t ioris . 
l.C, HP, ct:] 

I'xplore personal abilities 
and ski'l Is in rel at ion fo 
career goals. ' [C, HP, CEj 



Identify current ajid 
potent i a I occupatj ona i 
op port unities open i ng 
for men and women i 
[C, HP, CEj 



Leve I of i ncomo is i n f1 uenced bv 
persoHcjl characteristics, occupai ion- 
al choice, educational qualifications, 
geographic location and economic eondi^ 
tions. 

Career choice is guided by one^s 
values, goals, attitudes and interest. 

Types of occupations and degree of 
success obtained influence an indivi-' 



dua I 



s economic status and standard of 



I i V i ng . 

Changes in occupational sterecityp i ng 
broadens career options for both men 
and women. 



I den t i f y a range of 
possible economic fu- 
tures. CCE, HP, C3 



Examine educational 
opportunities avai lable 
locally to upgrade one's 
occupationa I ' competence. 
[P, CE] 



Examining the future requires a M fe 
span orientation and the weighing of 
immediate gratification against de- 
ferred gratification. 

Continuing education and technical 
training extend employmeni opporttjni- 
ties and earning power and may increase 
personal satisfaction from work. 



Identify personal skills 
and competencies indivi- 
duals and family members 
contribute to the family^s 
real income. CC, HP] 



Perception and use of available 
resources other than money increase 
the possibility of achieving a de- 
sired pattern of living. 



'^'.2 Predict financial ob I i - 

gafions encountered during 
an i,,nd r V i dua I * s single,, 
early i ndependent I i fe 
stage. [C, HP] 

Compare representati ve 
spending patterns of 
s i ng I e persons wi th 
varying incomes. [C, HP] 



Independent living involves taking 
care of:.one*s basic needs for shelter, 
clothing, food and psychological need 
for self recognition and personal 
grfewth. 

An individuals stfle of living may 
be affecte,d more by a pattern of 
spending than by the amount of money 
ea rned . 
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OBJECTIVES 



C0NI[;NT Gl flEHALI/AI lONl 



5.2 Describe the relationship be- 
tween early married stage and 
possible financial problems. 
[C, HP] 



Est i mate potent i a I i nc reases 
In family expenses during 
chl Id-bearing and preschool 
stage. [C, HP] 



Describe financial problems 
famil.ies are' likely to en- 
counter in the early and 
late child-rearing stages. 
[C, HP] 



Suggest ways parents can help 
children and youth develop 
positive attitudes toward use 
of money, CC, HP] 



In early years of marrioi^jo, nionoy 
fends to be a crifical aroci <rf con- 
flict. 

- I ncome may be I ow 

- differences in values, goals dnd 
use of income require resolving. 

The child bearing and early child 
, rearing stage is characterized by 
evaluating and adjusting financial 
plans and practices with the increase 
i f am i I y s i ze . 

As *^the family enters the early child 
rearing years ^ expenses mounX,.with 
money needs competing for the use of 
income. 

The later child rearing stage repre- 
sents the peak expenses for many 
f ami I i es . 

Children/youth establish habits and 
attitudes toward use of money during 
these stages which provide a founda- 
tion for the development of money 
va I ues . 



Identify ways young people 
can contribute to fami ly in- 
come . Cc] 



Exam i ne f i nanc 
of ret i red and 
persons. [_C , HP] 



al concerns 
e t d^r I y 



5.3 Identify reasons for a spend- 
ing plan. [C] 



Teenagers may contribute directly or 
indirectly to family income through: 

- services 

- assuming responsibilities for some 
of their own expenses 

- direct contributions 

Red uced i ncome necessitates adjust- 
ment in use of financial and human 
resouces . 

Making a spending plan tends to in- 
creased sat i s fact i on and f 1 nanc i a I 
benefits for individuals and families. 
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A spending plan is a way of classify- 
ing needs and wanfs and allocating 

funds equitably to receive -w'jtisf.jr- 
t i on . 



A spending p\a^ lets indivi^duals cjnd 
families know /how much they can spend 
without assumng more debt than fhey 
can hand I e . 



C! I VI 



CON I I Nf (,l Ni r7-.l I /A I I'KJ 



I V ,< [ i Ik ' (ujfii. in . iixj I iM i < ) i 
f I " . I M J I ( ( ' • . . I v , I i I . ) I ) 1 1 i 1 1 ) J " i f I ( 1 i - 
V i fl i |j< t i .Hid f . ifn i I i ( V. t i > r < u h 



[ M f ) t i t )n , \i' ,i : . 1 r i«l < r • • - 1 1 i . f ^ » - 

fTK)rK)y nujrhKjr'frion 1 t f.^n t i ,3 I i fid i - 

V i fj u, 1 1 *. cUhJ f < irri i I it",. 



I (l( » I i f y ( fid r (K. N::? r i s I i c . of 
ii ' '( )tji 1(1 ' mkJ i rn J p L in . 
I c I 

V 

i xp 1 . 1 i n- [)<.>w ' .poruJ i ru| pi < ms 
rn- ty v.n'y .imoDq (Jiff cM^on I 

I \\\\ c:a J 



(Ui.lr tor i s I i c'.^ rjf <.i w r k, it) I <> . -.pt wkJ- 
ifx) (jl<J'i include? if'vol yirnonl o l^' fjfrii ly 
rriGfTibfM' , [) r"( )V i s I c^n for »v i j< , , <M low- 
nnctv.; for" iJn[)K)nnocJ ov,tK.^ns<^'.'. , flox i- 
b i I i l y (jruJ r(Mli<:irn i'fi pl-jniiini] .in (J 
( \} r r y i rx] ou f l"fu^ p I , u 1 . 

[ f f oc 1 i vo spending) [>l ,in!> r f i 

d i f f torodces in vului.'S, ijo-H., Wr.)fi f-s 

cond needs of i nd i v i du. j I .irid f.iiniJiei^. 



Itidic.jto mcjjcx [) r (.")v i i ons of 
. I •>[>end i ricj p I cH1 . [ C J 



Spend inc] [)lcins .rro b.j >od utv.-n ,j 
realistic jpprdiGoI c)f omI -, , i nco-mo 
and f i nnnc i o I comm i tment-j . 



fiosifjri i r-<^cor d keep i-ng system 
( *r own ('f- '.j^ecified family 
use. ["C] 

Describe fieeci for perflanent 
f i n.inc. i rj I l Ooo rd!> . [Cj 



Ey:\^\.\\n fho purpose of 
check i ncj . :.f,)un f s . [Cj 



f I no bankinq terms used 
with (rheckinr-j accounts. 

[c] 



- money income, ! i none 

- f i xed ex[)enses 

- f Te^x I b I e expense*!'. 

- em^rgenc i es 

- Sd V i nqs 

Systemi c f^ecor^d keej^ i con t bu tes 

to f iPi^nci/il rrKjna^ jcmerV'hv^ 



)rki!,nr] out .j procedure' for keeping 
in,:jncial records he! (is individuals 
verify experises. - 

When there is enough rrioney to main- 
tain o balance, check fnrj accounts can 
be convenient and safe way of dispens- 
i'ng money. Cancelled checks act as re- 
ce i pts . 

Knowledge o^ terms used with checkinc] 
accounts aids the consumer fn selectina 
and maintaining the type appropriate ts-^ 
needs. ' ■ 



depos i t 
check 
f orger y 
overdrawn 
endo rse 



- ser V i ce cha rge 

- ban k s tc3 I emerrf 

- f econc i I e 

- depos it slip 

- ^jo i nt accoun f 

- chec k record or 
stubs 



"CONIf Nl C.f Nl f^Al I/A! IdN' 



C\>mp,uo cor.ts of c lioc-kiru) 
".orvit:c>s offered by v<)rlous 



.J 



fifoconci le a bank statement, 
checkbook record and can- ' 
CO I led checks . [~Cj 

Explain appropriate pro- 
cedures for handling a over- 
drawn checking account, CcH 

Develop a spending plan based 
upon values, goals, and pre- ' 
sent and future goats. CC, HPH 

Adapt a spending plan to meet 
unexpected s 1 1 ua t i ons . 

Prepare short income tax form, 
documenting all necessary re- 
cord. Cc] 

Identiiy appropriate sources 
of assistance and advite for 
preparing ta:^ returns. Cd] 



Explore sources of help in 
fjnancia) planning available 
iTi the community. CcU 



C'OS t s {)f riitnkint) 'vorvi'^*', v.Hy .imt>nt 
f i n.UK: i a I i t i l u I i ons . J 

Con'.uniOf s c:an ru i or 1 1 )wi.m 
check! ru) co-. f «, Mm ougfi st? I (h. ! ion 
of sorvicos and chiH:k sy^WeMTr., 

I'rorript and accurato at lonti(vi f'o 
bank statomonts /acillf ito linanri.il 
manacjement and , recor d k(M^[on«j. 



A spending [)lan is an offoctivc^ \oo\ 
to increase sat i s f c jct i on f r<;m income, 



Periodic review of a financial [ilan 
is essential to meet changing condi- 
tions and achieve c]oa I s . 

Taxes are levied fo provide certain 
services and goods for all citi/ons. 



Public and private agencies and 
consultants provide assistance for 
^>tax preparation, example: 

- Internal Revenue Service 

Specialists in financial pianri^ing 
are Q^yailable to he f p i nd i v i dua I 5 
and families with financial pro- 
b I e^s . 



32 



ERIC 



\ . 22.. 



OMJI CI I VI 



::()NII Nl M N( KA'l l/A( IMfJS 



. iiul '.f )n< J I V.I I i nfuM (uvl 

i fi . ) ' 1 V i n( j' . ()i'c )i ) r .1111 . 
I i:. Ill' I 



S:1vif)(|s provide fuinis im =r}f]li< i|).-5l<Mi 
(jxptMr .n*. , uric ^xpiH t (nl r'mnr fj>;fi< or 
( )ppor hill i tic*. . md f u lur t ? ( )o< > I • . . 

I rul i V i (Ujt 1 h . h.jvo I f lo po I ( - n t i I to 
tie I [) . cont r o I Mhj i r ( ^wr^ future t)y 
o^tnt)l i '.)ti i ru] hc>lh lofi<) .mkI ■>[K)r t 

Sdv/incp. ^\)V()\vc*. fTifikincj n cfioicc 
botwocn spend in(] ff)r^ i nuru^cj i d to needs 
and Wcints .ind pof>tp(:)nirn) ^.pendin^] for" 
I otor Sci I i s f (^jct i on . 



Propose w^jy. in which iridi- 
vidunl'i' cind fDmilies hob i ts 
of t tirM 1 1 con add to money 
tjvciiiciblo for savinqss. 
CC, HfM 



Selection ond use of fescujrce'.. in o 
thrifty manner can increas<" rTK:)noy 
and may help alleviate env i r c>nmon I a I 
p rob I ems . 



I den 11 fy ways and places to 
savo and invest tor differ - 
on I purposes . CC] 



Di f f erent financial i ns I i tut i ons 
offer a variety of savings plans and 
services to meet individual needs 
and goa 1 s , 



Compare the safety, liquidity 
and expected rajfe of return 
for specified types of sav- 
ings [)lans. CC] J 



Safety, return and availability and 
risk involved are important factors 
to consider in choosing a savings 
plan. 



Financial institutions offer a 
variety of differing returns on 
money i nvested : 

- commercial banks 

- savings an,^foans 

- cred it un i ons 



Select a savings plan suit- 
able for specified indivi- 
dua I s and f ami I i es . [C, HP] 



The savings and i n vestment p I ans of 
individuals or families reflect 
their values, general goals, stage 
of life cycle, level of i ocome and 
f i nanc i a I goa I s * 



Analyze ways in which a sav-' 
i nqs program can differ for 
i nd i V i dua I s and f am i I i es 
from vary i nq backgrounds , 
va 1 ue systems , economi c 
status and financial re- 
sponsibilities. [C, HP,, CAj 



EKLC 



.90 



V 
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CON I f N I ( .( N( CAI C'A I M UJ' ■ 

' .ofTW> i tul i V i Ju. ) I ■ . , iiM 1 t . WW I I i r , rn, i y 
riMk* ' ^ 1 V i I n I (1 t f f I ( II I f . 
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M • • 1 1 I i t y , u 1 V , 11 1 I . h I » * • . , J n ( ) J i 
> 1 ( K . ) r I L t< l» " . . » f v, I f i f M J ' , I f ) vi ' 



( i )N f [ N I ( .1 Ni ICAI f .'A I f ( 
* ■■ ■ " - -/^^ 

1 1 1 V(" . I Mil »n I • . i I h I ui li > f ( 1- ' 'Vi^. • 
r < \ I I < . I , 1 I ( ^ . 



f i 1 1< 1 1 1* i . I I I M V I . I fin ' r I I fi), I y ( 't ' fn. w jt • in 
( M ' >n. 1 I [w < ^1 M M t y , i M j u , ) ( I M I , ■ , f . I • . 
tu )f 1 ( j- , , I f ) f 1 i , ij f . if u < • . 



' 1 1 ^ HIT . n I < >f » ] i f 11 ) t ( ) |)i 1 h 'f) I i , I I 
' • ^ t 1 1 1 f ) . ) I u ! . I n M I u n I of r i ■ . i i ) - 
v< > K'l'd . ^[ ( : ] 

i ^' ' 1 1 ' f i fh - I he t y ^ . in<J .)(Jfi I 
I ^ f , )c) V i . fUHujcMl 1 1 > . ] i tl in 
ffKik i nij .)p[>f ^M^f ' ''<JV i tk) nful 

i nvt'.'. I i fii] (](•<• i ^ i of^'. . {'(]'] 



I • ) ^ • '<) I i s k' , in [ hi • I > f ' .( ^ '< I . ) f t ), I i n- 
in') ' I f < M t ni f n [ u r f I . 



♦ ' I rnru m 1 1 n (if n will. [CI 



f- ^' t « ) t «^ f) I .ifirn n( J i ■ . - t fn* |w » h of 
cJi^.()OSc)| (jf cjpiK)! *in(l proptM ty 



l<k.Mut i ly ciN f on f cK)d r < > jt^c fed 
[HM •,on.i I f i ' .k'. , f f rjny , f or 
whi^. fi 'in',ur <jnce is neod'ed- 

r>vj 



I nsu ronce i ()rc^1 oc t i < )n jipj i ni. I 
(jos'oblt.^ fin<jnri;il Iosl; cind i b.jsed 
upofi tho ()firu:iplo of r.fujfod ri'.k. 

The wcjy individual', perceive <jffoc-|s 
!ho .jmounf- ,jnd kind of insuf.jncG they 
be I } eve fhoy need . 



f3es(^r i bi^ f-ho b.jsic: fypes of 
i n'>urrui<,:o rjnd hho pr otection 



Comp.no the protect iojt provided 
jnd the Co-, of the foLjr types 
oi I i f e i fisu^r ance . [_"C]] 

.) lifct Insurance progrr^m 
^ H '^.[)oc I f i fKj individuals/ 
* irr, i I \ ry_, bjsod upon thei r I i fe 
' V ' ^-'^ , f I rwinc i a I ob I i qc] t i on s , 
i ncrwo .:nd s taqi? in life eye I e . 
CC MP] 



Basic typo', of insuranon i f)c I ude 
Kea^ insurance, I i fe insurance, 
pr operty inr>u ranee and s^;c i :f se- 
cur i ty . 

Basic types of life insurance include 
stccjir^ht life, term, endowmenf and 
I i m i ted paymerrt . 

The need for life ifisurance is deter- 
mined by one's present and futurx^ 
financial needs and family r(-.()on •> i b i I 
ties . 



iderftf^/ l-yt^es r>f t>Q^nents p ro- 
'/id^'d under Sr->r i | ^)ecurity. 

rcj 



Tover nment soc i a I i nsurancc .srov i de 
nnod i ca I benef i ts , surv i vor bene fits 
and retirennenl i ncc^me for eiiqible 
c i t i ze fis . 




OMK i l I VI \ 



f )rj [ MJ f ^ >f rjl I 'A I I .'A I h )f 



() . *> An.) I y / I* I I 'v<M . ' .If It 1 11 
( > f f tM < '(] f fn oi j( )h V. 1 1 It 111- 
f u», J I Ml i rr . II I , ( ' ( ' I i ^ I 



i f M ' V , M I 1 'I J' . In I 111 I ( r . W I . M I- I ■ L.t' M ! I 

|u I iV i Jj ^ (1 I t t • » r « Ml I l> i I M 1 • , > . I I • Ml • I I t . 
. II ul < . Ml I )< ' [ ) u f c h )' ,. -d h . in. 't • I I I > \\i ■ 



V i du.i I \M)i\ I t h |) I .nr. . ( C ) 



Compijtf ffit.^ shor t I turn 
I on<^] f . jnr ( x v, t s of , j rn, j j( » r 
pfiy . i ( . I I (j i I I i . [V 1 1 h 
pr ivc)f(^ .incl (Mjblic: (orrmuntty 

i nd i V i (ju<i h; of ffimi I io^;> fcKO 
sfross i fu.) f i onr; . f , fjF\] 

(iXtimirK? fin.inci.il mt>di«:j| did 
iiv:iiL)l)le for tho d i i b I t.nJ . 



- ' M J, M til 1 1 '(.M f i ni I trni • 

iir c) i ( . ) I 

- rn.) |( M iTKMj i I ,j i 

- d< ' f ' I I HK M 1 i r . ! I 

1 i d. M J r)< I . nt i n t > )0' , .ind d i > idvMn - 

f > t'jo' . of < ) r ^ Mjp t ind i nd i v i d i j, 1 1 ()• • I i > i . - . 
d i vo f . irn i li t ■ i t r .o f < > i ( f n i > . i n» ) > w p • 
^ )\ t ho o I h( >t (If < 1 (I )U]\) i 1 1. J t i ( )n : f ♦ v p i I . i f 
(1.1 ymon t . ind pi o[ >, i i d ho< i 1 t fi p I r^w . . 



Identi fv fypoL. of pol i< io' 
and ro vo r^Jl .ivoiloble In 
p roper t y i rruj r anco . 

[c] 



r cipof^ fy i n^uj r > p c * i do - . f ) r o I o(.: 1 i ( >n 

■ id-iif^'-^ thoff-, ddnh^^^o, .jcridonl', •.if 
fO.i' .oris f I ( .it \)i )m. ^ I . ) f p< 1 u r ' 
^ ^ f r^o^". i donco . 



DotGfmi">o 1 yp^v,^ of outo insur- 
;^rice fioodO(i fe^r spoc ifiod i nd i - 

V i du,) I ■ . [■ 



Ifio-ro or^o mcmy 1ypo^ of in:>iu"oru o 
( ovor. :i*jo lor frioffw Vf^hi^ Jo*. <)■.> wtM I 
<J^ fof rjr^ivor~r. f' ',t, ilo hiw". rr- 

'du i r o drovr^r > ifid ownor"'-. jo' rto| f-)r 
vc^hii i OS fr^ .i[>U; to 'Vj1i->ly li i- 
b I ii 1 y ■ Li 1 fir; , 



do 
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CONII Nl til N[ l^'AI ^'Ar l()N\ 



/ . I 1 W f i t M } » ( I f [ X )' .n', i ) i ( r nt 1 i 

1 1 I 



f ^( )(!•. urru M t ( ( u I i I . ii 1 1 ) l)i >f r i )w i i w ) 
'.ali'.ty prnsf»nt fHH»(l'» ,)iuj w.H)t',. 



/ . /' I Urn t i f y ' J )i I f I ( , of ( ' r ( 1 i t 

(]V«H l.ihh' in lor.ii (.ommuni ty 

Ic-i 



('r f^j i t I L»mp( tf ,) r i I y i ii r ♦ t ht^ 

sUindiUd of living] tjt Mio <^v[>»>n',«' of 
i ru ur r i n(] .» drt) t , 

(j Oil I t IS . I v<i i 1 (it) 1 ( ' if orn I), uik ^ , t r o<l i I 
un i ons , I<j'.. ond ■ pex son.j I f i fMnc r 
LX)mpcH) i , i ri'jur tjfico < c>fnp(Hi i (^s , 
mtu'e h(jn fs tHui pciwri ht^ps, 

(^r (h) i t CtU d'j , r[uH^(]o .icHounts .uul 

rtwcj I V i ruj accounts cjr sour tH}s of (.rodit 

(V)fino mtMniruj of torms roljfcd Knowlodcjo of te^rrns usocj in crodit is 
( r tuj i t u'j^o . [ C ] 



ldtM)tify foirns in whi<.:h orociit" 
i «iVc} i I ,)[) I . {'{:"] 



an ossenticH c onsumor skill, 
Ihe vor" )iJS form^-, of orodit inolude: 

- sor V i oe o r od i t 

- sa I OS o r od i t 

- open charge account 

- novo I V i ng cha rge cjocoun t 

- n i not y -day cha rge 

- i nsta I I men t I oans 



f)osf:rib*.' typs'S of credit card:. 
.iv.iiKjblo to consumers. CCj 



Three basic types of credif cards are 
available: bank cards, travel and 
entertainment cards tind ono--compcjny 
cards. 



'-)fate advantages and disavan- 
l(.iges to the use of credit 
cards. [C~] 

7.3 (^ite typos, sources and 

relative costs ot credit for 
different pur[)oses. [_C~] 



Cr-^^dif cards provide convenience, insfarif 
credit, emergency use, t I ex i b i I i t y , . cash 
substitute and ease of payment. 

Lending agencies and c n s u m e r c r ' o d i t 
sources differ in rates of infer^est, 
payment methods, servi^,o offered af^d 
security req u i red . 

Comparison of sources arid forms of 
credit and cash loans Jiolps the 'consumer 
choose the serv i ce besf su i ted tc; his/ 
her needs . 



C'-.>mpufe costs of various forms 
■)f credi t . [C~] 



Credif is a service paid f^sr by the .on- 
sumer and costs vary amr.no differenf I .^nd- 
i nq i ns t i t(j t i ons . 
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•OBJECTI VLS 



CONTENT GENERALIZATIONS 



8.1 



Fallacies are based on misrepresenta- 
tion, misinterpretation and misinfor- 
mation. 



Describe the implications 
food faddism and quackery 
can have on individuals 
and fami I ies. [C, HP] 



Identify ways a cons 
can recognize a food 
faddist or food quack 
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A nutrition fact implies, a scientific 
basis. Facts about food emerge from 
the research and work of leading sci- 
entists and nutritionists who work in 
universities, research f oundat ions , 
hosp i ta I s , government a gene ies and 
I a bora tor i es prov i d i ng authoratat i ve 
nutrl t lona I statements . 

The danger In food faddism and quack- 
ery i nc I udes : 

- essential nutrients may be lacking 
and health damaged. 

- economic waste - faddish foods and 
treatment a re expens i ve . 

- failure to seek early medical ad- 
vice. 

- imposing of false ideas on people. 

Generally, food faddists use some of 
the f ol 1 owl ng techn i ques : 

. - Almost always have something to 
I . 

- Bypass the professions, go direct- 
ly to public. Higher in price than 
similar products sold elsewhere. 

- Appeal to people's emotions, using 
scare tactics. Play upon fears, 
hopes , superst i tut i^ons . 

- Undermi ne peop I e ' s conf i dence f n 
the genera I food supply by suggest- 
I ng food process i ng and product ion 
damages people's health, 

- Make e>^:t ravagent claims for the pro- 
ducts they sell. Promises to cure, 
he I p I i ve I onger . 

- Take a few facts from scientific re- 
search and use them to back product. 
Partially quote authoritive infor- 
mation or miS(]uotG to own .)dvdntcK]o. 

.- .Attack public health officiah., 
Amer!,^can Medical Association and 
recogn i zed nutr i t ion author 1 1 i gs . 

- Poses as an authority. Uses testi- 
mon I a I s and 'case h i stor i es . 



OBJECTIVES 



CONTENT GENERALIZATIONG 



8.1 Examipe claims for health 

and organic foods in light 

of scientific cri^teria* 



Health, organic foods are those thoug^t^ 
to have superior hea I th-g i v i ng and or/ 
life-giving properties. Organic re- 
fers to foods or crops grown from *Viat- 
ural soils" with natural pes-t control 
and ferti I i zers. 



Critique various popular 
articles, books or nutri- 
tion-health programs for 
soundness ^of nutr i't i ona I 
information . Cc3 

Identify agencies protect- 
ing the cons'^umer against 
fraudulent food and nu- 
tritional c I a i ms . (2^3- 



Mass media present an abundance^o^ 
mi s I ead i ng and i na ecu rate in format i on 
concerning food, nutrition and health. 



The Food and Drug Adiri i n i strati on en- 
forces regulations pertaining to label- 
ing. Provides scientific evidence of . 
fraud. 



Federal Trade Commission governs false 
and misleading advertising and has 
jurisdiction over materials that cross 
state I 1 nes . 



Propose^appropr i ate con- 
sumer actipn for speci.fic 
food faddism situations. 

cc: f : 

8,2 identify factors that i n- 
f I uence individuals or 
families food patterns 
and preferences. 
CC, HP, CA] 

4' 



The United States Post. Of f i ce is em-' 
powered to prosecute individuals or 
compan i es wjno solicit money by fraud- 
ulent advertising for ^products 'purchas- 
ed by m a i I o rder ^ 



Reporting quest i onab. I.e 
to proper authoriti'es 
respons \ b \ \ \ fy . 



Food h^abits may be influenced by socio- 
-economic status, food supply,- taboos, 

superst I t i ons , prej'ud i ces , customs , 
age, sex, occupation, fami ly group, 
geograph i c location arid reli gious 
af f i I i at i ons . - J 




th claims 
cons umer 



Examine food consumption 
patterns of individuals/ 
f an)i I i es wi fh vary i ng 
I ifastyles.. , LCA, C/ HP] 

, I- ^ 

&^ Analyze percent of 'income 
al locah^ed for food expend- 
itures at various economic 
levels. [C, HPD 
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The va I ues 
econom j c , 



one p i oces on 



"he soc i a I , 
as- 



nutritive and emotional 
pects of ^food^ influence the kinds gnd 
amounts of food used. 



4,- 
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OBJECTIVES 



CONTENT GENERALIZATIONS 



8.2 Examine amount of moifey 
. availajDie for food on a 
poverty level budget. 

' cc, ca: 



f dent I f y I oca I programs 
that assist individuals 
to obtain better nutri- 
tion through adequate 
food SLipp I ies. CC,HP3 



Describe factors that 
influence rf-he cost of 
food and food products^ 



Compare prices of food 
products with differing 
amcpunts of process! nq^ 

Cc] 



While a competent manager can reduce 
the amount of money needed for food, 
there is a practical minimum below 
which it becomes i ncreas i-ng I y diffi- 
cult to acquire adequate nutrition 
and to provide culturally accepted 
variety ; f n food . 

Support systems exist for individuals/ 
fami I ies who cannot afford enough food 
for adequate nutrition. 

- food stamps 

- child feeding programs 

- new and expectant mothers, infants 
and young ch i I d ran 

- senior citizens low cost meal 
programs. 

The cost of any given food differs in 
relation to the season, the processing 
and marketing and location and facili- 
ties of the store. 

I When a store se I I s con ven i ence , includ- 
1 ing long hours, credit; location and 
delivery, the cost of food tends to i n- 
,crease. 

Much ot the fodd dollar go^s for pre- 
processing and prepreparation of good 
products • 



Compjjte, p r } ce per serv- 
ings of convenience food 
i' terns and same items pre- 
pared from basic ingre- 
dients. [cH 



Identity advantages and 
disadvantages of using 
con ven i ence foods . CCH 



Foods that have had a comparatively 
large amount of processing or market 
servic^ are classified as convenience 
foods.. 



Reasons for using convenience foods 
include saving of time, not having to 
purchase seldom used items and safe- 
guarding the quality of the product. 
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OBJECTIVES 



CONTENT GENERALIZATIONS 



8.3 Expl^fn purposes of 
food grading and In- 
^ spection. CcIl 



The agricultural Marketing Services 
develop quality standards on which 
the grades of various foods are 
based . 



Grading of foods usually provides 
some protection for consumer. 

- Food grades: meal, poultry, eggs, 
fresh fruits, vegetables, canned 
f ru i ts and vegetab I es 

When meat bears a meat inspection 
stamp it is an indication that stan- 
dar.ds of who I esomeness have been> met. 



Design a- label that meets 
gove rnmen t req u i remen ts 
and IS useful to the \;on- 
sumer. [[(^3 



- Meat Inspection Act 

- Poultry Product Inspection Act 

Knowledge of labeling practices, how 
to use the Information provided and 
relate it to product end use can 
help conswiers make more economical^ 
and apfrroprlate food choices. 



EKLC 



Demonstrate ways nutri- 
tional I a be I i ng . i s . he I p- 
f u I in mea I p I anni ng . 



Compute cost per unit 
of various foods for 
compar i son purposes . 

Cc] 
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The I aw requi res the disclosure of 
brand name, manufacturer and local, 
net weight and ingredients used in 
decreasing amounts on -labels. It 
is, voluntary to give nutritional 
labeling unless.<+he food is fortified 
or enriched or making a nutritional 
claim. 

Nutritional labeling, if used, -must 
list number of servings and serving 
s i zp , p rote I n , carbohydrate , fat in 
gr^s and vi tami ns and minerals. 

Nutritional labeling is helpful in 
(punting calories, avoiding resfricl- 
ed foods and estimating percontayes 
of USDRA consumed daily. 

Consumers who crin compute foods costs 
can save money. 

- compute cost per oz . 

- substit^jte foods s I ml I ar'^SJjp food 
value^df lower? price 
use loss expensive form of food 



CONTENT ORNERAL IZATIONS 



8,3.. I n.te.rp ret. va ! ue of unit 
pricing. [_C^ 



Explain use of open dating. 



TJnit. pricing enables the consumer tc» ^• 
compare various sizes by cost per unit, 
thus making a more economical purchase. 

Open dating insures the consumer of 
purchasing fresh products. There Is 
not a standardized date required. At 
present, expiration, packIng.orpull 
dates are used. 



Assess coupons as an 
economical tool to use 
i n shopp i ng , LC3 



When coupons are routinely used in 
shopping they can enhance shopping 
organization and new product aware- / 
ness as well as" save money. • 

If not used with discretion, they can 
increase the number and costs of pur- 
chases . 
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Descr i be va I ue 
gan i zed ma rket 

CCD 




or- 



Describe sales techniques 
used by markets to encour- 
age consumer buying. CC] 



Describe ways consumers 
can reduce their food 
expend i tures . £C] 



Explain storage pro- 
cedures for specified 
f ood^ . [CD 



When an organ i zed_ shopp i ng I i st >rS 
prepared, there tends to b^^ a saving 
of money , ■ t i me and ene rgy . 

When food advertisements are consulted 
before shopping, menu plans can be made 
for economical use of sale items. Sale 
I terns must be on shelf or aval lable 
upon request. 

Awareness of a market^s advertising and 
sales motivation techniques aids a cus- 
tomer in not overbuying: 

- f ree samp I es 

- location of displays 

- grouping of items 

- advert i sed spec I a I s 

Economical food buying involves consid- 
eration of unit costs, amount of waste, 
nutrients supplied by' food , t i mci^ ene rgy 
and further expense in preparation, 
family or individual budget, tradition 
and food pre f erences . 

The effects of good food shopping habits 
can easily be lost if food is not stored 
properly. 

- meats, fish, poultry 

- fresh produce 

- da i ry products 
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9.0 Formulate criteria for, the selection and Cdre of clothi.ng, 



OBJECTIVES 



CONTENT GENERALIZATIONS 



9. I 



I dent i f y soc i o^psycbo- 
logical aspects, of cloth- 
ing selection. CC, HP]] 



Locate examples of cloth- 
ing advertising directed 
toward goals and values 
of young people. CCj 



Describe factors that in- 
fluence amount of money 
spent for clothing. [C] 



|.2 Identify different types 
of stores and the merchan- 
dise and services offered 
by each. CC] 



Clothing can be a means of communicat- 
ing one's -role and se I f -concept . 

Clothing is a cue to personality; it 
conveys an impression of what an indi- 
vidual is-, does and believes. 

An individual's social and psycholog- 
ical need for recognition, prestige 
and security may be partially met ^ 
through clothing. Advertising c^pa- 
tilizes on these needs. 

Clothing needs, individual and family 
income, and goals influence the amount 
of money aljocated to • c lot h i ng . y 

Resources ^li^ilable for meeting cloth-j^ 
i ng needs include available goods and 
services, purchasing power and personal 
.information, ability, time and energy. 

Sources for obtaining clothing may in- 
clude department stores , . spec i a I ty 
stores, neighbor;iiood stores, mall order 
houses, variety stores, discount houses, 
factory outlets, clothing exchanges, 
garage sales, gifts and home and custom 
sewn c lothes . 



Compare quality of garmerffs 
at same price and at dif- 
ferent prices. CC] 



The decision of where to buy depends 
upon factors as range of merchandise, 
services provided, conveniences of shop- 
ping, business practices of the store, 
atmosphere and accessibility of the store 

Wise buying and shopping requires an 
awareness of fabric, construction and 
design, cost and function. 



ERIC 



Trace the energy trans- 
formation of a clothing 
article and relate it to 
real' cost and environmen- 
f') I ros Is of fUo urticloi 



Clothing that is attractive and durable 
may not necessarij^^ be expensive. 

Cost of clothing may be influenced by 
raw materials, labor ca^ts ,^p roduct i on 
costs, market I nc] and pVl^kaqinq, rcto i t 
rost'j , civ(u-|)i\k] c-)rul [>i o 1 i f . 
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OBJECTI VES 



CONTENT GENERALIZATIONS 



Identify cjcjvantdqes and 
d i sad varitar^es of methods 
of pcjyment for Glothing 
purchases. [C] 

Differentiate between 
fads, fashions, and style 
as they pertain to cloth- 
ing se I ect i on . CC] 



I nterpret gu i de ! i nes 
ava liable to consumers 
to make satisfying cloth- 
ing decisions. CC] 



Describe ways to pro- 
' ong I i f e of cloth i ng. 



Describe function of ^ 
soap or' detergent, wa- 
ter softeners, bleach 
and fabric softeners 
in laundry. [^C] 



The environmental impact of the pro- 
duction of materials for clothing may 
be considered detrimentai by some con- 
sumers . 

Ga rments rnay be purchases th rough cash 
payments, installment buying, charge 
accounts and layaway plans. 



The value one places on short term 
clothing styles versus longer lasting 
ones Effect both the individual's 
clothing expenditures and the economy 
of the fash! on industry. 

Guides to helpvone become a better 
c I oth I ng shopper i nc I udes advert i s i ng , 
•^brand names, labels, seals of approval 
and 'past experience of self and others 
with the product. 

Since clothing expenditures constitute 
an important part of disposable income 
intelligently caring for clothing maxi- 
mizes consumer satisfaction, saves mon- 
ey and prolongs use of clothing. 

Knowledge of the variety of laundry aids 
and their purposes al low consumers to 
Select ones suitable for their clothes 
^ and for protection of the env i-ronmenr . 



Identify water pollu- 
tion problems be i'71^'^''"' 
created by detergents, 



Demonstrate sort i ng 
clothes according to 
fiber, color, sturdi- 
ness, amount of soil 
and fabric finish. 

Clossify stains and 
I dent i f y the type of 
stain removal agent 
needed with the nature 
of fhe stain. CCD 



When washing clothes, garments are sort- 
ed according' to finish, color, fiber 
content, garment construction, amount 
of so I I , use and ab I I i ty to attract I i nt 



Stains on garments may be classified 
according to the type of remover needed 
to eliminate the stain: absorbant, soap 
or detergent, solvent or chemical. 
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OBJECTIVES 



CONTENT GENERALIZATIONS 



9.3 Remove various stains 
from different fabrics. 



Compare advantages and 
disadvantages of various 
methods of dry cleaning. 



Before attempt i ng to remove any stain, 
consider the fiber, co I orf astness and 
type of stai n protei n, oi I base, 
grass • 

Self-service, coin operated dry clean- 
ing machine may be a satisfactory means 
to clean garments that require no spe- 
cial care; . however there may not be ^ 
adequate bacteria control • 

Quality of commercial dry cleaning ser- 
vice depends upon the reputation and 
standard of the company- 
Damage done to clothing by dry cleaners 
can be appealed to the local Textile 
Arb i t rat i on Boa rd . 
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10.0 So I ec"t 0 now or used car based upon environmental, personal, financial 
.jnd oporatinq >ind maintenance features., 



objective: 



CONTErjT GENERA _ I ZATi DNS 



lo.n 



10.2 



'Idonti fy onv i r onmenta I and 
cncrtjy concerns related to 
use of <ju tomob i I G3 . 
[C, llf j 



I den t i fy how consumers 
values and purchases can 
influence auto manufactur- 
ers' responses to environ- 
mental issues. CCH 

Determine, for specific 
i nd i vi dua I / f ami I y si tua- 
tions, amount of money ' 
that can be allotted for 
persona I t rans porta ti on . 
CC, HP] 

Describe fixed and flexi- 
ble expenses of car owner- 
:3hip. [C] 



Cu rrent sec i a 1 concerns can be pro- 
jected into the future by examining 
the consequences of the continuation 
of current trends and by hypothesiz- 
ing fhe effects of aitornatives to 
current trends . 

The automobile is a major contributor 
to environmental pollution and energy 
use, but is also a major factor in 
the nation's economic health and in 
peoples' freedom of mobi I ity* 

Informed consumers making discrim- 
i nat i ng cho i ces of products can i n- 
fluence the fur^tioning of the mar- 
ket to serve cAsumer Interests and 
improve utlllzWions of resources. 



Decisions regarding the use of in- 
come affect the life style of i n- 
d i V I dua I s/f am i I i es . 



Fixed expenses occur at regular in- 
tervals for a period of time. I n- 
c I uded a re : 

installment payments (principal 
and i nterest ) 

- License fees 

- I nsurance 

- Loca I or^ state taxes 
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Compute the monthly op- 
erating costs of owning* 
a care when it is driven 
a specific number of miles. 



Define depreciation and 
compute approximate a- 
mount of depreciation for 
three years on a particu- 
\ I ar car. CC] 



Flexible expenses occur regularly or 
in varying amounts. Included are: 

- gaso I i ne 

- t i res 

- ma i ntenance 

- miscel [aneous costs 

•*^?llfeprec i at i on if the yearly value re- 
duction of a car* The value of a car 
typically depreciates 25- to 30 per- 
cent of cost price in the first year, 
15 to 25 percent in the second year 
and 10 to 15 percent in the third year, 
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10.2 



Develop a list of '-good 
practices in caring for 
an auto. Class! fy as 
to yearly/ month ty, 
weel^ly care jobs. CCH 

Describe three series of 
tests given to a used car 
before purchase. [CD 



Depreciation may be decrea.od through 
good maintenance practices ar-jd thu:: 
result in a higher resale or^trade- 
in va f ue or f ncrease the- t i f e of the 
car. ^ \^ 

Three tests that should be given to 
used cars before purchase include: 

- I nspect i on 

- Driving test 

- Mechanic or diagnostic center 
check 



Inspection includes checking I) i n- 
s i de for wear and tear, 2) t i res for 
wear, 3) rust spots, flaking paint, 
4) ripples in paint or repainted 
places on body, 5) windows and doors, 
6) shaking wheels, 7) loss of brake 
fluid, 8) light switches, controls, 
safety devices, 9)' worn shock absorb- 
ers . " 



I dent i f y 
s i der in 
dea I er . 



factors to con- 
selecting a car 



I nterpret va r i ous warrant i cs 
offered by dealers. [_Cj 



5;J 



Driving test ■ i nc I udes I) wheel align- 
ment, 2) Smooth acceleration, 3) trans- 
mission, 4) brakes, 5) steertng, 
6) pistons, 7) road test smoothness, 
8) 'overheat! ng. 

A trusted mechanic or diagnostic cen- 
ter should check: I) compression 
pressure, 2) brakes , 3) unders i de 
leaks in the engine, transmission, 
■'wheels and rear axle housing, 4) muff- 
ler and taiJ pipe, 5) frame, 6) sus- 
pension, 7) steering assembly. 

Considerations in choosing a car deal- 
er i nc I ude : 

- rep u tat i on of dea I or 

- location in relation to residence 
of buyer. 

- prices in comparison with other 
dealers on similar cars, 

- services fji /ided by dealer. 

Warranties on used cars are gcner ;i I I y 
for 30 days, with cost of any rc(vi i rs 
split 50-50. Now car war rant ie^> usu- 
ally extend for I year or 12,000 mil os, 
whichever comes first. For a warranty 
to be valid, it must be in writing. 



A r\ 



OBJECTI VES 



CONTENT GENERALIZATIONS 



'0.2 Formulate a check list 

of various types of costs 
in buying a new or used 
car. CCJ 



Compare cost, availability, 
driving requirements^ I i s- 
censing of a handicapped 
driver to those of the 
non handicapped. [^CH 



Because of the amount of money involv- 
ed and the i mportance of the a uto- 
mobile in one's daily life, the many, 
factors involved in p.u rchas t ng . a^'^'^ar 
need to be carefully considered. 

Frequently handicapped drivers en- 
counter numerous obstacles In their 
quest to live in a normal environ- 
ment. 



10.3" Compare costs of finan- 
cing through a car dealer^ 
credit union and bank. 



Dealer finance charges are usually 
higher than those charged by a bank 
or cred i t un i on . 



Fi I I out a sales contract 
in a simulated car pur- 
chase. CcH 



Explain the rights of the 
creditor and debtor in 
cases of default in credit 
payment. fcH 



Contract law determines the rights 
and oblig^tU^of each party on 



enter i ng 




r transact i on . 



A contract. is a binding agreement 
regardless of whether or not the . 
signer understood the contract. 

A contract should be signed only 
when the buyer reads and under- 
stands it and when all blanks have 
been f i I led. 

Creditor's rights granted , through 
installment contracts include: 

- late charges 

- title re tent i on 

- add-on c i auses 

- repossess i on 

- deficiency judgment 

- wage assignment' 

.{Other creditor rights not explicity 
granted in contract clauses include 

- wage garni shments 

- attachment 

- prepayment or rule of 78 
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OBJECTIVES 



CONTENT GENERALIZATIONS 



Debtor's legal right to reciprocate 
creditor's actions include: 

- Sma II claims cou rt 

- Disc tosure I aws . 

- Bankruptcy laws and wage earners 
p I ans 

- Truth in Lending law includes: 
d i sc I osure , advert j s i ng 

- Three day rule, penalties. 

- Fair Credit Reporting Act 

- Fair Credit Billing Act 
Protection against deceptive 
CO I I ect i on 



'J 




I I .0 IJo'.f. ribe f jc tof ^. f() consider in seN.?ctin<j housin^j ^nd homo furnish iru]. 



UR.JtCTi VE! 



COMTENT GETiERAL I 2AT lON^ 



I 1.1 Dufino needo of per:^ons 
th,it' houoinrj helps meet 

[rr, HPJ 

Uubcrit'O how cultural 
diver^:ity can enrich 
DO i rjhborhoods . 

rn, HP, CA] 



Dcbcribc facfors that in- 
fluence choice of housing. 
[C, HP, CA] 



Hous i n^j eriub I es peop I e to 
of the i r bas r c phy i o I oq i c 
1 or; i c a 1 and soc i a I noo d s , 



13 a f i f y 'iOmo 
a 1 , p'_.ycho I o- 



Personuf values, life ST/Ies ^nd 
cu I t (J <j i bao kg rounds can influence 
fious i nq cho i ces . 

The fami ly affects the ""ne i gri{jc>rfi'.^od 
and its environment and in turn is 
a f tec ted by the ne i rjhborhood . 

'Hous i ng cfio i CO is 1 n f I uonced by 
family composition, stage in tjrnily 
life ^ycle, health status of members, 
values, goals and interests of in- 
dividuals and family as a whole, types 
of activities carroed o\\ in the home 
and fami ly economic and social situa- 
tion. 



! I .2 I Jenti fy factors to con- 
sider when selectin(j the 
lociation of a house or 
\ ap.jr tment. [C , HP] 



Consideration should be q t veri to: 

- Services available - utilities, 
police and fire protection, sewers, 

- Nearness to work, school, shop- 
ping and medical facilities, 
churches, publ ic t r ansport.jt i on . 

- Type c^f area, - urban, suburban, 
rura I . 



he i ghborhood - zoning, .jge^ 



o \ 



res i dents 
pea ranee . 



pet regulations, ap- 



Identify advantages and 
disadvantages of various 
ty[)0-> of housing available 
1o (ofi ajmors. fC , HP J 



A critical ap()raisal of the .:d vantages 
and disadvantages of the differenf 
types of housing m.jy fielp onL.- establish 
persorf^ji I c ra te r i a tor the se I ec M van 
of hous i no . 



EKLC 



- A[)ci rtfnon t 

- Condom I n i* urns. 

- Dup I ex 

- M( jb i I e he J^rlo^, 

- Single fami ly (Jwo I I i n<j 

- t-'e t I remiMi t r es i cienc c., 

- I'e jwnh'ju:.e 



4 'j 



OBJECTIVES 



".? List features to exainipe 
in checking the quaii.ty 
of housing. {^C2 



Distinguish between ad- 
vantages and disaclvant- 
ages of renting and buy- 
ing. [C, HP] 

3 Def i ne termi nol ogy used 
i n rent i ng and home 
financing. [C, HP] 



Identify advantages and 
disadvantages of financing 
a home through various 
methods . [C] 



Compare the total cost of 
a home using three vari- 
ab i es--down payment, i n- 
terest rate and number of 
years of mortgage. CC] 



Exam i ne se I ec ted govern- 
ment programs that assist 
low income and elderly 
persons with housing sit- 
uations. [C, hlP, CA] ■ 



The types of desinn, . ^r^^ltk»(1^ ' r. 
materials and metrK;Os ■>( const ru ..- 
tion reflect the luality of hou^n^]. 



Consumers shou I d exami no s i te^>. -:>r-ace , 
storage, safety and structural foa- 
t-ros. 

The decision to rent or own requires 
weighing psf cho | oq i ca I ^i* :f);ial 

advantages from a sh^jr * jrid *ono ?c>' nt 
' of view. 

Knowledge of legal to^m'rioir, / is 
necessary to understand .in^j ^jr ry > >u t 
successf u i ho us i ng I ' a nsac t i ons • 

- Rent I ng re I a ted terms 

- Buying related terms 

Various type^^ of rr^:>r \'qr^(]c loan a(^encies 
are available for the consumer: 

' Loan agenc i es 

- Savings and loan associations 

- Building and loan companies 

- Commerc i a 1 banks 

- FHA, VA loans 

- Insurance Cc;mpanies 

Factors involved in the total costs 
of home ownership depend upon: 

- Or i g i na I cost 

- Interest rate taxes 

- insurance ^5^- 

- Total monthly p^r/mcnf ^- . • ^ 

- C I OS i ng costs 

- Dep rec i a t i on 

- Operation arid mu r n ^^>nanr.n 

Soc i ety , th rough govor-f irrton t pfr-v^^r] ram^, 
and financin(), asi.i'J c >nsumer' s ^jnd 
communities in sr; I v i ng. hr)us i f^K] \^]''>- 
b \ ems . 

- Leg i s I at i vo acts ■ 

- Public I ow ren t hf )us i n(] 

- Housing for older l.y and handi^ ap[)od 

- Urban ronewrj I [)ro':jrHm 

- Open hou'.> i no [)o I i r i c-> 



CONTENT CENLiRAi. iZAIIONS 



J I .4 hw(^s I i f jci f<i hous i ni] 

cil lfn<it iorr: neodofj by 

t h(} p^1y^ i c, illy d i Li^ib I od . 

IC, fll\ CAj 

11.3 Idonfify emerging techno- 
(oqiccjl, environmental and 
socio! changes that could 
J f f ec f hous i ng dec i s i oris 
of the future^. [C, HP] 



Per sons w i t hi [jh / :^ i Cc) I 11 m i to f i onu 
have s[)r)cltjl hfju-^log needs. 



Advancements influencing housing dec 
sions are changes in techno! oc]y, de- 
sign theory, materials and methods 
of constr uct i on . 



r 
\ 



Land use and housing costs may lead 
to more mu 1 1 i p I e dwe I I I ngs ra fher 
than s i ng I e f am i I y dwe f I 1 ngs . 



Energy and environmental issues in- 
fluence public policy related to 
hous 1 ng , 



11.6 Identify minimum essential 
household eguipment needed 
as individuals establish a 
f i rst home . CCH 



An individuals value system anjj 
\ nterp retat i on of wants and needs 
influence buying habits of house- 
hold equ i pment . 



( 



y'^ritique a selected equip- 
ment item for structural 
character i siics, multiple 
use, energy requirements 
and maintenance and care, 

[c] 



Efficiency in equipment is affected 
by design, materials, installation, 
suitability for a variety of tasks 
use of energy , ma 1 nte nance and ease 
of use"^ 



X 



11.7 ideniify home ^urri i sh i ng 
needs of selected indi- 
viduals establishinga 
f i rst home . HCH 



Values, goals, standards, life style 
and persona I and economi c resources 
'influence the kind and amount of 
f urn i sh i ngs requ i re : . 



Describe factors to 
consider when choosing 
home f iJj rn i sh i ngs . 



Factors' to cons i der 
furnishings include: 



ect i ng 
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Cost 

Qua 1 i ry of construction 

Du rab i I 1 ty 

Method' of payment 

Des i gn. pr i nc i [) l o 

Need 

Space 

Care and upkecf^ 
Persona I sa .1 i s f ac t i on 
Personal resoufcei'^ - do i 
yourse If skill 




1^ 

■f ■ 



12.0 Analyze effects of American consumption patterns on the community, the 
environment, the economy and other nations. 



OBJECTI VES 



CONTENT GENERALIZATIONS 



12.1 



12.2 



Identify the major environ- 
mental problems related to 
consumer consumpt i on 
patterns. CC, HPH 



Examine consequences of 
personal and family con- 
sumer choices on the en- 
vironment and the economy, 

cc, hp: . 

/ 

Compare' the social and 
ec'b log leal costs of the 
use of limited resources 
against the ebonomic 
benefit. Cg/hpJ 



Identij'y ways individuals 
and fami I ies consumptforr 

.patterns waste and pol lute 

water!^^ CC, HP^ 

Describe ways individual'^ 
can help reduce water 
.pollution a~'nd practice 
water conservation. 

I. dentify vari.ous sources 
of energy . CCj' ' ^' 



ERIC 



a. 



Consunipt i on patterns of 
and families affect the 
the envi ronment. 



individuals 
qua I i ty of 



- high level of consumption T 
" planned obsofescence 

I nd i V i dua I consumer cho i ces and 
practices contribute to the collec- 
tive environmental problems. 



Ef fortsSSyrected to so I ve env i rorr- 
mental problems need to be evaluat- 
ed in terms of their effectiveness 
social effects and economic costs. 



Reduction of consumption to conserve 
limited resources and reduce poMu-*' 
tion can have adverse effea^Ts- on 
economi c ^ rowth . ' 

The life styles of i nd i v i dug I s^n <l.: , - 
families are increasingfy interiivined 
and interdependent wi thrall- p^ples 
of the wor Id." 

Most Americans do no,t treat, water as 
a . I i m i ted ^esou rce ; Both home and 
industrial use of water can ^.pol lute 
water ^ources . ^ 



a': / 

Energy may jzfome 
source^: ^ 



- coa I /- ^ 

- natura T- gas 
vnuc l^ar f ue I 

^ w i nd 




'^om a var iety^of 



- wood 
-sun 

V geotherma I 



A^uman 



9 i 




A' 
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CON TCNl GENL'RAl, IZAF lONb 



I 



12.4 



r X- ini i no how i rid i v i du^j I 
.jrul frimi ly consumpt ion 
p(.il lorn'j, Wrj'Jf.' onofrjy 
I osiou rcos . \tl , 1 fP.I 

F-^'ro()(.)r.e nct ior.i for con- 
serving ener~cjy resources 
by consumers. QC, HPD 



Interpret the concept of 

n to rna 1 1 ona I i nte r de- 
pendence" in relation to 
the world food supply. 
[C, HP, CAD 



Per soru) I wants 5nd habits can ccjn f I i c t" 
with more gonero I 1 ur^s of p reso rv i ny 
energy re sou r ces . 



Individuals and f ami lies may need to 
reslrict purchases and use of consumer 
produces to conserve scarce natuc^al 
resources and limited energy supplies. 

A f ree iV' chosen simpler^lifestyle can 
reduce energy use. 



The adequacy of the 
parts of the world ha 
peop I e everywhere . 




supp I y i n a 1 I 
effect on 



Problems related to world use of food 
resources include increasing popu I a- ■ 
tion, transportation, extremes in ■ 
surplus or defiency of available goods,, 
and social, political and economic 
relationships among nations, stat^^ 
and/or -individuals. 



Describe factors that 
are involved in indivi- 
duals and families food 
consumpt i on patterns . 
[C,. HP, CA] 



Rapidly increasing populations and 
inadequate food supplies can threaten 
people's health and ecor 'c progress^ 

Changes in eating patterns in a society 
come about through changes in either 
the acceptabi I i ty or avai lab'i I i ty of 
food i tems • ■ 



2i5 Identify air, noise and 
V i\ua I po I I ut ion that 
exists in focal neigh- 
borhoods. HcD 



Value 'Standards and patterns of living 
of individuals and families and busi- 
ness/industry standards can affect the 
env i ronm^ta I quality of nei gh bo r hoods . 



Propose I nd i V i 
'to reduce a i r , 
V i s ua I po II u t i 
LC, HP] 



dua I act i on 

noise and 
on . 



Recycling of discarded consumer goods* 
and w^ste ^ roduc ts conserves resources 
and reduces disposal and pollution 
prob I ems . ^ 



1^ 



Consumers through i-ndependent and group 
action programs can help improve the 
env i ronment . 
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5.0 txomine ii'tef^s involved in career pl.mnitu] .ind f i nd i fuj (unp I c^yrncMvt . 

OBJECTIVES CONTENI t;rN[.f^AL IZATIONS 



M.I Identify ddvantciges work 
prov i de'. for i nd i v i duo I s 
ond soc iety . CCE] . 



Describe relationship be- 
tween one's view of the 
work ethic and his/her 
va I ue system. [CE, HP] 



13.2 Interpret the :oncept of 
career planning. 
CCE, HP] ' 



>'ist factors that in- 
fluence career choice. 
[(^, HP CA] 



\ 

Assess personal qualities, 
aptituou^s and interests 
that "relate to career 
'selection. [CE,. HP] 

Li st jobs for wh ich high 
and low labor market de- 
manct exi st. LCEJ 



Tfie f)roduc t i V i ty <^f i nd i v i du.i I tonlri- 
bufer. fo Sc^t i s f ai. I i on oi ^.lh ioKH iu\h1v 
OS well as to fhoir c^wn iuhhI^^. . 

An approc I at ion of t ho wcm I d oi wof l\ 
in our society fiolps individual') un- 
derstand the value and importance of 
each worker to society. 

i 

Work provides oppor turi i t i cs f^M indivi-- 
duals to ga i h maforial benefits, i don- 
^ t i ty and purpose and function in life. 

Individuals' work ethics refL^ct^'. I hcM r 
value system and has a (n~ofoiind effect 
on the i r I i fe of work. 

Career planning involves coord i no I i n(] 
interests, abilities, economics, and 
decision making. '"^^ 

Vocational choice is enhanced l^y : • 

a clear self understanding 
aptitudes, ab i I i t i es , 'amb 1 1 i ons , . 
resources, I i mi tat i ons • and iheir 
' causes . 

- knowledge of the requirements, 
cond i t ions of success , advant^iges , 

Mi'^ d i sad vantages , compensations, 

portunities and prospects in 
various lines of work. 

- analysis^of the relationship bo- 
^tween 5e I f and job requirements. 

Career choices can be guided by one's 
values, goals and aptitudes, abilitio^ 
and interests. Economic conditions, 
labor market need and family traditions 
and influences can also affect caVeor 
choice. ' ^ 

. Learning to make c^ccurate perceptions 
)i^of one^s own values, needs, goals, re- 
■ 'sources and ski I Is and talents caj>^-d- 
i n career se) ect ion . < 

Exami nation of current and prtjjected 
needs for various occu^)ations can help 
individuals make career decisions. 




erJcv 



OBJ LCI I VI T) 



CONTLNT (]L"NL:RALIZATI0NS 



I ^. / I Lici) I i f y non I r .)cl i t i on,) I 
( .H"oor i b i I i I ioG for* 

nu)n i\n(\ worriun. CCl' , HP] 



Trad i I i ona I occupdtiorujl box role 
si oroo lyp i fu] is bciru] ctiallengod. 



IxnrTiifu"? the amount ot 
oclucfit ion/1 f c) i ni ncj/ox- 
()('M ionco roquiroJ for a 
sc? I octccJ CLif^eor- I adder' . 



rc[j 



The I eve I of emp I oyment i fid i v i dua I s 
ca n ob 1 a \ n '\ '.^ i n f I uoneed by I he i r 
competence , amount o f educat i on and 
experience, the\ demand for that 
particular .job and personal ini- 
M ot i ve . 



I 5. 



ldt}fvMfy laws related to 
' >ec;u r i nt] om[) I c:>yment . 

rcL, c:i 
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Lc:)cate Gm[) I oyment programs 
sponsored by government 
agencies for youth and 
young adults. [CE , C, HP!] 

Identify items to include 
i fi worNjx ■ credent i a I 'f i I c . 



Proj'ect strategies to use 
in secur^ing employment. 



Pre[)are r^esume designed 
for a Sf)ecific career 
interest. CCEH 

Descri[)o ways 'to prepare 

f r>r ■ em:) I oymbnt i nterv i ew , 

[CE, HPl -V 
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Nat i ona I /state and local laws affect 
the emp I oyab i lity of an individual. 



Aqe d i scr i m i nat I on i i 

Emp I oyment Act 

Emp 1 oyment of m 1 nors 

Child I abor I aws 

Equal Pay Ac1 

Fa i r Labor Standards 

wage-hou r I aw ) 



I" Eedera I 



Government agenc i es ■ fi^rov i de a variety 
of >nrograms to aid emp'l^yment of young 
peop)I e - 



i nc I ude ^oc \ a I 



Work^credent i a t s can 
security number, birth certificate, 
worK^ permit, diploma, degree certifi- 
cation, I i cense , p rof ess i ona I or \un i on 
membersh i p , . natura I i zat i on papers i 
security clearnace, military servi-ce 
record and resume of qualification's and 
work experience. \ 

Communication skills are essential iVi 
secur i nq emp I oyment. >. 

; ^ ^ ' ^ \ 

I 

A resume includes a brief compilation/ 
of pert i nent persona I i nformat i on , wo'fk 
e^xperience an"^ personal information 



A personal interview can be the sinql^b 
^most^ dec is i ve stage in seeking employ- 
ment-, - ' . ' ' . 

J 

. / 
Preoe-r ing for the interview involves 

1<n(pwIiHg yourself well and know i ng,^ some- 

th I, ng a"bout the ' organ i zat 1 on you are 

\\\ i'er^ iewinrjwith. 



c 



OBJECTIVES 



CONTENT C;tNLRALi7Al IONS 



13.3 Criti'que simulated employ- 
ment interview. C0E3 



13.4 identify occupations re- 
lated to consumer services, 
personal and family eco- 
nomics. [CE , CH 

Describe the kind and a- 
mount of education, ski I Is 
and DGrsonal qualities 
needed to succeed in various 
consumer, family and personal 
econom i c fields. ECE , CH 



Appearance, body Innguciqe and communi- 
cation skills can influ(MK:o an inter- 
viewer. 

Occupat i ons 're I at i ng to c:onsumor ser- 
vices, personal and family finance field 
may bo c I er i ca I , sales or sor v i ce i n 
nature. 

When considering an occupafional choice, 
factors to cons i der ''are the characteris- 
tics of those working in the fie.ld, their 
lifestyles, location of jobs, responsi- 
bilities and activities related to the 
job, potential for advancement and amount 
of education needed- 
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